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Welcome to your free ebook on developing 
website content. After writing my own website, 
multiple platform social media content and 
blogs, I learned first hand that it can be 
massively overwhelming to find the right 
words to articulate your message. Even as a 
writer, I still have many days when I want to 
bang my head on the wall more than I want to 
write content. It always eventually passes, but 
I call that resistance stuckness, because that’s 
how it feels: s-t-u-c-k.
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But I believe in the power and importance of 
words, and I believe wholeheartedly that 
writing as an art form is something that should 
be available to all ages and abilities. 

So in an effort of solidarity, I hope to help 
demystify the writing process for you, and to 
help you see that developing your business, 
just as developing your voice, in an art form all 
it’s own, and requires an effort beyond the 
keyboard. I believe that everything we do is a 
creative endeavor in its own way and that, as 
such, we are all artists engaged in this sacred, 
creative journey called life.
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The idea to write this book was inspired by 
other people‘s requests to have me create 
website content for them (or for people they 
knew who needed help) which reminded me, 
once again, that this business of writing, 
maybe especially writing content that 
represents you as an individual or business, is 
intimate and intimidating stuff - or can be.

If you’re looking for an explanation of how to 
develop a business or website, this is not the 
place for you. What I offer here is an invitation 
to help you initiate your own content.
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So then, how do you get your message 
across? It starts when you figure out who it is 
you want to be, and what you want to say. My 
intention is to help you get out of your own 
way today, and help you “do” you. There’s no 
one else who can do it better. 

To help you understand where I come from 
and what my thoughts are around creating a 
website that is authentic and successful, my 
definition of success is living prosperously but 
also peacefully, rich in many things: 
knowledge, time with family, helping others, 
physical and mental health, good friendships, 
and satisfying work with the means to provide 
the things we want and need. 
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I believe that many difficulties, relational, 
financial, professional, arise for the most part, 
from our need to learn something - a sign that 
we are growing and evolving. At least that has 
been my experience. I’ve made so many 
decisions for the wrong reasons and paid the 
price of failure and loss too many times. 
Consider if you will, where is your prosperity 
right now? Where is your lack?

What decisions are you making right now to 
evolve, and change your life? My belief is that 
there is one primary key to success: to live a 
mindfully aware life. This is the way to win!
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For me, that has nothing to do with defeating 
others. It means that I make decisions from a 
place of consciousness, from a state of being 
awake in the world and aware of myself, in 
connection with others and in touch with Spirit. 
I believe that when I can do that, every 
decision that I make becomes a part of my 
true path, and hence my success. I believe 
that this is indeed why we are here! 

There will undoubtedly still be some difficult 
days, or months or years, or lifetimes for that 
matter. For as long as we are spiritual beings 
having a human experience, we will continue 
to struggle. But I genuinely believe in the idea 
of approaching all life decisions with care and 
thoughtfulness, and most of all with 
consideration for Spirit - whatever that means 
to you. 
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For me it means tapping into my own intuition 
by maintaining a spiritual practice that feeds it. 
I meditate and pray, practice gratitude and 
spend time in nature among other things. If I’m 
not doing these things, I get confused and 
cranky and lose all traction. 

Maybe you enjoy the same practices, or 
maybe instead you spend time in church or 
talk weekly with a licensed counselor, or find 
your inspiration in self help books. Whatever 
means you use to get there, make sure before 
you begin trying to write any content, that you 
are firmly rooted in the choice you’ve made, 
that your business and website wholly aligns 
with the essence of who you are - that it 
resonates in every cell of your body. 
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Don’t let money be your deciding factor. Your 
choice will not resonate because it’s going to 
make you rich, although it may and probably 
will if it’s truly your path. Once you’re 
confident, feel free to proceed. If there’s more 
work to do, please read my blogs on 
prosperity, raising your vibration and 
manifesting the life you want.

This is not about money. You won’t find 
anything here about minimizing, or even 
considering, the expense of an undertaking 
such as building a brand new business, or a 
website for an existing business - as 
impossible as it may seem on top of the 
personal and business expenses that already 
exist. 
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Assuming you’ve made the decision that this 
is absolutely the right thing for you, we’re now 
on to the business of figuring out how to get it 
done. So the expense will either exist for you 
at some point, or you’ll figure out a way - 
barter, pay as you go, learn Wordpress, etc. 

But the intention here is to help make your 
content as authentic and true to you as it can 
possibly be, and also to move you through the 
intimidation of writing something original, and 
developing your own content for “all the world 
to see.” 

I know a lot of people who haven’t written 
anything since college and find that even the 
idea of it makes their skin crawl. 
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This could be because they were always 
stronger with numbers than words, or because 
their fifth grade teacher marked up every page 
they ever wrote with red felt tip pen, explaining 
all the reasons why they were bad at writing. 
Whatever the reason, I do understand that not 
everyone loves to write. And that’s ok.

But the fact is, this is something that is 
available to us all. AWA’s philosophy is that “a 
writer is someone who writes.” I love that! You 
don’t have to have a book on the bookstore 
shelves, or be a poet who does readings 
every Friday night at the coffee shop, or have 
a master’s degree in English. 
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If you put pen to paper to express yourself in 
whatever way that chooses to manifest, you 
are a writer. Period. Now, on to the writing. 

You need a paper and pen here. The first and 
most important question to ask in developing 
your website content is: what is my website 
about? Write the question down. Take a 
moment. Think. Take a deep breath. Take 
another moment. Your singular motivation 
should be a burning passion to see your vision 
come to fruition and a firm belief that it will. 
What does that look like? Write it down, right 
now in three to five initial sentences.
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Some questions that may help you flesh this 
answer out are:

What do you want to do through the website 
today? Maybe you want to cultivate a 
membership service with 100 subscribers in 
the next year?

What do you want to do, or offer, down the 
road? Maybe within five years you want to 
expand to multiple physical locations as well 
as a robust (whatever that means to you) 
online membership program?

What is the primary purpose or objective of 
the website? Maybe you are a fashion blogger 
who has grown your following to the point of 
needing a fully realized website? 
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Maybe you ultimately have a burning desire to 
help busy men of all ages and backgrounds 
find the right clothing brands for themselves? 
And you plan to do that through education in 
your blogging but also a subscription service 
that lets men choose their budget and tastes 
and receive an automatic shipment of two 
outfits per month, one work and one casual?

Be as specific as possible. Get granular with 
your vision and figure out all of these answers 
before you continue. Write them down. If you 
are not crystal clear on where you’re trying to 
go, you will not succeed. Let that sink in for a 
minute.

Next question: what problem(s) or obstacle(s) 
will you overcome by creating this website? 
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Are you offering something that will make 
people feel more organized, safer, calmer, 
smarter, etc? You should not have a hard time 
coming up with this one. This is a necessary 
part of building anything new. Maybe you can 
do it better, faster, more quietly? But there 
should be something that differentiates you 
from the competition. What is it? Write it down 
now.

Know who you are trying to reach. In other 
words, who exactly is the target audience? Is 
it english-speaking women from ages 25-40 
living in California or Arizona who enjoy 
cycling? Be specific. 
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What is the MOST important message for the 
site to communicate? For example: that good 
quality, affordable eyeglasses are available 
online with an easy seven day trial? This 
should be one sentence.

What do you want the target audience to do? 
Click something, go to a physical location, buy 
something, etc. Be specific.

How do you justify that motivation? For 
example, are there studies to corroborate how 
your nail spa that uses only organic polishes 
and supplies is safer for consumers?

What does the voice of your business say, or 
what is the bottom line of what it’s about? 
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This is the message behind the message, if 
you will. At face value, you may offer 
communications consulting, but the voice of 
your business says that there are as many 
communications options as you can imagine 
and that you wish to serve as a bridge for 
customers to find their own unique 
communications solutions which will lead them 
to successful business outcomes. 

Or you may offer a website providing 
caregiver resources and support. But the 
voice of your business says that it’s just as 
important to care for the caregiver as it is for 
the patient and you provide a roadmap for that 
to happen. Get all of these answers before 
you continue. Write them all down.
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When you have a firm grasp on what your 
message is, you can decide things like how 
best to use social media, or whether to blog or 
vlog, etc. But let first things be first. And the 
first thing is to figure out what you’re doing 
and how to keep it simple. 

Keep in mind as you write content, that it’s 
important to make it easy on visitors to your 
site. For example, be easy to contact. Have a 
button at the top of the homepage that says 
“contact me.” And don’t make people guess at 
what things mean - meaning don’t write 
anything cryptic or embedded. What is the 
easiest, most accessible way to convey your 
message? Write down all of your ideas now 
on making your website as user friendly as 
possible. Even if they seem silly or too simple, 
write them down.
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Now after pummeling you with questions, I 
want you to take a breath. Know that you don’t 
have to have all the answers. That one’s worth 
repeating. You do not have to have all the 
answers before you begin. Or ever. And you 
couldn’t even if you tried. I do believe it’s 
important to ask (and answer) questions 
before you begin. It provides clarity, and 
brings up other questions. Careful planning is 
important. 

But all of this ground work we’re laying here is 
still malleable. Expect things to change. Either 
because your customers demand it, or 
because you change. They will, and you will. 
But you can never have every answer, and as 
long as you believe that you can, you will stay 
stuck - paralyzed in inaction. 
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You will never be perfect. None of us will. But 
you are just right, and this time is just right. 
You’re here for a reason. So get over yourself, 
and start writing!

Start with an outline, or with index cards the 
way I like to sometimes. How many pages do 
you need on the website? For example a 
homepage, a resources page, an events 
page, an offerings page, etc. That’s four pages 
using that example. So create four columns or 
four notecards. Do that now. Then decide, 
what is the theme or message of each of 
those pages? Write that down underneath, or 
on the back of the card. 
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For example, on the homepage you want to 
communicate your primary message (see 
above), and also include links or short 
explanations of other services available. On 
the resources page, you might include 
references to physical products such as books 
that support your mission, but also link to 
scientific articles. Keep it simple at first. Really 
simple. Just get your ideas down as this is all 
coming into focus.

What pages do you need within those pages? 
For example, you may have a consulting tab 
and also a product tab under offerings. These 
are likely additional pages. If that’s exactly 
what you need, create two more columns or 
cards and write from there. 
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If you get stuck somewhere along the way, 
find someone you trust and bounce ideas off 
of them, talk to someone who has done this 
before, or read snippets of a book on the 
subject to inspire you. Now pick 3 to 5 
websites that you absolutely love. Write them 
down right now. 

Now expand on specifically what you enjoy 
the most about those sites. For example, the 
black background, the energy, the images, a 
clean appearance, a feminine vibe, accessible 
information, etc. Otherwise continue to expand 
your ideas based on the pages you need. 
Write quickly and intuitively using the columns 
or cards to guide you. 
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Let your ideas be driven by your passion and 
the genuine belief in your success, rather than 
money or expectations - your own or others’.

Start small. I once read a book about 
organizing in fifteen minute increments, which 
in the state of overwhelm I felt at the time, 
seemed utterly revolutionary. Try that here. 
Commit to 15 minutes a day of writing website 
content for yourself, and stick to it. You can do 
this!

For more help with specific prompts to 
develop your own specific content, please 
check out my intensive six week writing plan 
for Developing Website Content at 
penandportal.com.
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